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The Aditya Birla Group

ADITYA BIRLA GROUP
@ A USD 29 billion Corporation, the Aditya Birla Group is in the league of fortune 500

®» Operating in 25 countries across 6 continents with over 60% of revenue flowing from its overseas operations

@ Among the largest and the most reputed business houses in India

®» Flagship listed companies: Aditya Birla Nuvo (Conglomerate), Grasim & Ultratech (VSF & Cement), Hindalco
- Incl. Novelis (Aluminium & Copper), Idea Cellular (Telecom)

@ oth great place for Leaders in Asia Pacific Region (Source : Hewitt Associates, in partnership with The RBL Group & Fortune)
@ Anchored by ~ 1,30,000 employees belonging to 30 nationalities

@ Trusted by over 1.5 million shareholders

Global positioning In India
VSF Worl dés |l argest pr oddudeadership Aluminium, Cement, Carbon Black, VSF, VFY,
Position Branded Apparels, Copper, Chlor-alkali,

Aluminium Worl dos |l argest alumijni um r ol I\jsfathrs Hn@egmgofproducﬂon/Sales)

Carbon Black 4t largest producer in the world

TOp 3 Telecom (in terms of wireless revenue market share)
Insulators 4t largest producer in the world _

To p 5 Life Insurance (in terms of new business premium)
Cement 10t largest producer in the world Asset Management (in terms of average AUM)

[ Our Values i Integrity, Commitment, Passion, Seamlessness, Speed 3




India : On the World Map

World : Real GDP growth rates 1 2009 India : Real GDP growth rates
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@ The 4t largest economy by GDP (at Purchasing Power Parity) in the World

@ One of the highest GDP growth rates in the world

@ A free- market democracy with a robust legal and regulatory framework

@ Largely domestic driven due to lower dependence on exports

@ About 70% of I ndiabs population resides in rural count

@ India has the largest number of listed companies and the third largest investor base in the world

Source: IMF World Economic Outlook Database, CSO, RBI, Ministry of Finance and CIRA Estimates 4




India : Huge investment opportunities across the sectors

Rising per Capita Income A Young Population Savings & Capital Formation
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Savings led Consumption led Infrastructure led Exports led

Growth Drivers

High rate of savings

Rising income levels

High rate of
capital formation

Rising outsourcing trend

Lower penetration of
financial services

A large young population

Steady economic
reform regime

Highly skilled
human capital

Growing awareness
for financial planning

Burgeoning middle class

Investor friendly policies
Increasing Fll & FDI flow

Low cost destination

Key sectors to
benefit

Financial Services

Organised Retail, Fashion
& Lifestyle, Automobiles

Telecom, Power,
Roads, Agriculture

IT-ITeS

Source: CSO, UN




Aditya Birla Nuvo : Present across a wide spectrum

ABNLO®Ss presence across sectors

Financial
Services

_ Telecom
|l ndi adbs se

Agriculture & Services
Industry 56.9%
43.1%

Fashion &

Lifestyle?

IManufacturing businesses include Agri-business, Carbon Black, Rayon, Insulators and Textiles

Aditya
Birla Nuvo

: A large

eco -system

ADITYA BIRLA

NUVO

-~

.

\

Touching lives of more
than 70 million Indians
v

-~

Anchored by more than
50,000 employees

J

\
Nationwide presence

through 1 million touch
points / channel partnersJ

\

Trusted by more than 1.5
lacs shareholders

J

2Branded apparels & accessories

[ Well positioned to capitalise on growth opportunities available across the wide spectrum of Indian economy




o ADITYA BIRLA
Our Vision %

NUVO

e

-

A T become a premium conglomerate

with market leadership across businesses

delivering superior value to shareholders

onasustainedbasi s 0O

\
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A Unique Conglomerate

ADITYA BIRLA

NUVO

| } | ‘

Financial Telecom3# IT-ITeS?2 Fashion &
Services (25.38%) (88.28%) Lifestyle?!

Manufacturing

Carbon Black?

Life Insurance?
(74%)*

v

Agri-Business?

Asset Management3
(50%) *

A 4

Rayon?

NBFC?2
Private Equity?
Broking (75%)2
Wealth management?
General Insurance Advisory (50%)32

L

Insulators?

A 4

Textiles?

1Represent Divisions 2Represent Subsidiaries 3Represent Joint Ventures 3V with Sun Life Financial, Canada # Listed, Aditya Birla Group holds 46.98%

Note : Percentage figures indicated abover e pr esens hABEbh®$ di ng in its subsidiaries [/JVbs 8




Transformation to a USD 3.5 billion conglomerate

Consolidated Revenue Mix

Manufacturing
24% Financial Services 37%
(Life Insurance 34%)

Fashion &
Lifestyle!
8%
IT-ITeS Telecom
10%
o 21%
R
‘pu’
(P
o

Consolidated

Revenue ' [ * 155 billion in F Y 6-(1109]

[ “18bi |1 i on-OBn] FY®O02

Note : 1 USD =" 45; 1 billion = 100 Crore 1Branded apparels & accessories

Consolidated Revenue grew more than 8 fold in past seven years 9




Financial snapshot . Consolidated

Revenue (" Cr.) EBITDA (* Cr.) EBDT (" Cr.)
15,521
1,686
1,024
1,163 1,153
556 420
3,852
FYO6 FYO7 FY08 FY09 FY10 Q1 FYO6 FYO7 FY08 FY09 FY10 Q1 FYO6 FYO7 FY08 FY09 FY10 QIFY11
FY11 FY1l

Key Achievements in FY10

@ Consolidated Revenue crossed ~ 15,500 Cr.

@ Highest ever EBITDA and Cash Profit

10




Growth supported by strong Standalone Balance Sheet

Standalone Capital Employed (C Cr.)

Standalone Ratios

oy i
Fixed Assets & —9—Net Debt / EBITDA Net Debt / Equity
Working Capital 0.88
018 PR L
058 -~ <062~ ~~a
% =
Long Term 3.9 3.8 4.1 3.9
Investments 2.8
FY06 FYO7 FY08 FY09 FY10 FYO6 FYO7 FY08 FY09 FY10 Q1FYil

@ More than 60% of standalone capital employed is deployed in long term investments
@ Leveraging at comfortable level supported by strong cash flows generated by manufacturing businesses

@ Equity infusion of © 1,000 Cr. through preferential allotment of 18.5 million warrants to promoters will strengthen balance
sheet. Already received ~ 575 Cr. in FY10 as 25% application money & on conversion of 8 million warrants.

11




Our Businesses




Aditya Birla Financial Services (ABFS)

| To be a leader and role model in financial services sector with a broad based and integrated business l

Power of One

NBFC

Life Insurance

— -
Private Equity
Broking
———————— -,

Asset Management
Wealth- Management

e

General-insurance Advisory

ill’ll’l

One Virtual Company : Many real businesses

@ In line with its vision, ABFS is today a large non-bank financial services player
@ Managing AUM of ~USD 20 billion and revenue of over USD 1.25 billion
@ Trusted by ~ 5.5. million customers and anchored by over 16,500 employees

@ Nationwide presence through over 1,600 branches and about 2 lacs channel partners

Note : 1 USD =~ 45; 1 billion = 100 Crore

Leveraging synergies to be competitive and cost effective 13




Birla Sun Life Insurance

Robust growth in Total Premium Income Robust growth in AUM
( Crore)
Debt
Equity
1,234 1,091 2,555 - 50%
IR R
FYO06 FYO7 FYO08 FYO09 FY10 Q1FY1l1 Mar'06 Mar'07 Mar'08 Mar'09 Mar'10 Jun'10

@ Among the top 5 private players in India, BSLI is a leading player in product innovation

@ Strong distribution reach : A nation-wide presence with 632 branches, over 145K direct selling agents, 5 bancassurance
partners and more than 600 corporate agents & brokers

@ Focus on superior and consistent fund performance : 100% of AUM is ahead of set benchmarks

@ Growing size of in-force book & better expense management led to reduction of loss from © 702 Cr. in FY09 to ~ 435 Cr.
in FY10 and capital infusion from = 725 Cr. to © 450 Cr. Capital infusion of ©= 200 Cr. planned in FY11

@ Posted net profit of © 9 Cr. in Q1FY11 vis-a-vis loss of = 111 Cr. in Q1FY10. No capital infusion during Q1FY11

[ Focused on profitable growth : Embedded Value at * 3,816 Cr. & VNB margin at 22.5% in FY10 (Refer Slide 32) ]m




Birla Sun Life Asset Management (BSAMC)

@ 15 years + journey of continued wealth creation Robust growth in AUM
(C Crore)

@fiABest WealBes tCrMuttwal -6GutlooklMokey,208% 0

Year

@AAsset Managemeni2 00&The Asdet, HKh e

Q@ Among top 5 players in India

@ Ranked among top 3 equity mobilisers in India in Q1FY11 | 38,411 | G189
: - . 23,779 | |10,030
@ Garnered domestic equity net sales of over ° 425 Cr. compared — 42480 51,293
7,07 )
to industryds ne@25Ceid@lFYILi on o 16,709| 28,381
@ Launched Real Estate Onshore Fund in Q1FY11  Mar0?  Maros  Maros  Marlo  Junlo

Aditya Birla Private Equity

@ Huge opportunity in the Private Equity space in India driven by :

®» Long term growth potential of Indian Industry
® Rising disposable income and growing participation of HNIs

®» Mature & liquid financial markets and conducive government policies for private investment

@ Aditya Birla Private Equity recently closed its maiden fund offer at a size of © 881 Cr.

[ Strong Investment Performance by BSAMC : Maximum number of funds in 4 & 5 star categories across the industry ]E




Aditya Birla Finance (NBFC)

@ Credit penetration in India at ~60% of GDP is lower compared to other emerging and developed economies

» NBFCs have around 12% share in overal/l Credi tGourarkBg t al

®» Credit Outstanding is expected to grow at a CAGR of ~20% for next three years (Source : RBI)

@ Aditya Birla Finance is among the leading NBFCs in India

» Leveraging Aditya Birla Groupds ecosystem for SME fur

Aditya Birla Money (Broking)

@ Aditya Birla Money is one of the leading retail broking companies in India with a nationwide branch network of ~250

branches and ~640 franchisees serving 2.2 lacs customers across more than 150 cities

Adltya. Birla M0ney \ETg (Wealth Management & Distribution)

@ Aditya Birla Money Mart is 2" largest corporate distributor of mutual funds in India with an Assets under Advisory

of ~ 165 bhillion as on 30t June 2010

@ Nationwide presence with 37 branches and over 7,000 channel partners serving over 2.5 lacs customers

Note : 1 USD =" 45; 1 billion = 100 Crore 16




Idea Cellular (Telecom)

[ Building sustainable competitiveness while maintaining growth momentum
Revenue (" Cr.) EBITDA (* Cr.) EBDT (" Cr.)
12,398
10,131 3,621

3,650 274

| FYO6 FYO7 FY08 FY09 FY10 Q1 | FY06 | FY07 | FY08 | FY09 | FY10 Q1 | FY06 FYO7 FY08 FY09 FY10 Q1
FY11 Y11 FY11

@ Ranks 3 in terms of Pan India wireless revenue market share at 12.6%?

@ Ranks 2" with 20.6%! revenue market share in 9 service areas where it holds 900 MHz spectrum

@ Serving a large base of ~69 million subscribers

@ Winner of 3G spectrum in 11 service areas which contribute 80% of | d e a 6 s 2&xevesitei n g

@l dea holds 16% stake in the worldés | argest I ndus Towe

@ Strong balance sheet & cash profit to support growth : Net Debt/EBITDA at 3 & Net Debt/Equity at less than 1

IBased on gross revenue for UAS & Mobile Ilicenses only, for Maro61l0 quarter , as release

[ Focused Area Specific Strategy : Emerging stronger out of the hyper-competition ]E




Aditya Birla Minacs (IT -ITeS)

[ Diversifying capabilities and building strong order book with a focus on the bottom-line ]

Revenue (C Cr.) EBITDA (C Cr.)

y 105
390 46 45 36
PN -
FYO6  FYO7 | FY08 | FY09 | FY10 Q1FY1l1 FYO06 | FYO7  FYO8 | FYO09 | FY10 Ql1FY11

@ Ranks among top 10 India BPO companies by revenue size
@ A global solution provider serving more than 80 clients through 30 centres in US, Canada, Europe, India & Philippines

@ Operating through 10,539 seats and 15,492 employees as on June 30, 2010

@ Augmenting non-voice capabilites:Acqui red UK based Compass BPO, a | eadi
US based Bureau of Collection Recovery (BCR), a |l eadin
@ Built a strong sales pipeline of USD 1 billion (total contractvalue-TCV) & order book of ~ USI

[ Turnaround in the bottom-line driven by sites consolidation & cost optimisation measures ]@




Madura Garments (Fashion & Lifestyle)

[ Capitalising on brand leadership and enhancing channel productivity to achieve profitable growth ]

Revenue (" Cr.) EBITDA (" Cr.)
1,251

1,116 96
60
] I 39 19

AQe (4)

348
(158)
Fyoe  FY07  FY08  FY09  FY10 QI1FYI1l FYO6 FYO7 FY08 FY09 FY10 Q1FYll

@ Domestic apparel market is expected to grow from USD 26 billion in 2009 to USD 37 billion by 2014 (Source : Crisil)
@ Madura Garments is the largest premium Branded Apparel player in India : A complete lifestyle proposition
@ Leadership built by Strong Brands : Louis Philippe, Van Heusen, Allen Solly, Peter England, People & The Collective

@ Retailing branded apparels and accessories through 425 exclusive brand outlets spanning across 8.5 lacs square

feet besides reaching customers through about 100 departmental stores and more than 1,000 multi brand outlets

[ Turnaround in the bottom-line led by revenue growth and overheads reduction measures ]@




Manufacturing businesses

[ Capturing sector growth and realising full potential ]
Revenue (" Cr.) EBITDA (C Cr.)
=9=0PM (%) =9~ROACE (%)
3,881 3,725
’ 748 27% _—
0
2,8163:126 ooy 227 23% >
20%
2,106 y >
RCOGMO\ v 18% 19°/é°\ 20% ;/
] 17% 0 0
N€E) 970 172 0 15%
FYO6 FYO7 FY08 FY09 FY10 O1 FY06 FYO7 FY08 FY09 FY10 Q1 FYO6 FYO7 FY08 FY09 FY10 Q1
FY11 FY1l1 FY11l
Strong market positioning across manufacturing businesses
@ Second largest producer of Carbon Black in India
@I ndiads |l argest & worldés fourth | argest manufacturer

@ Second largest producer and largest exporter of Viscose Filament Yarn in India
@ Among the best energy efficient Fertiliser plants in India

@ Largest Linen Yarn and Linen Fabric manufacturer in India

[ Consistently generating superior operating margin and return on capital employed ]@




Financials




Consolidated Revenue - Segmental

("~ Crore)
Full Year Revenue Quarter 1
2009-10 2008-09 2010-11 2009-10

5,309 4,429 |Life Insurance 1,095 934
411 250 |Other Financial Services =* 132 85
3,331 2,892 |Telecom (Nuvo's share) @ 926 804
1,530 1,777 |IT-ITeS 390 392
1,251 1,116 |Fashion & Lifestyle 348 255
3,725 3,881 |Manufacturing 970 787
1,161 1,096 Carbon Black 324 246
1,022 1,250 Agri-business 226 191
538 537 Rayon 126 140
428 425 Insulators 115 78
577 573 Textiles 178 131
(35) (14) |inter-segment Elimination (10) (4)
15,521 14,331 |Consolidated Net Income from Operations 3,852 3,252

* Other Financial Services include Asset Management (consolidated at 50%), NBFC, Broking, Private Equity, Wealth Management & General Insurance Advisory

@ ldea is consolidated at 31.78% till 12" Au g 6 0 & .02%til 1*Mar 6 10 and

at

25.

38% thereafter.

22




("~ Crore)

Full Year EBIT Quarter 1

2009-10 2008-09 2010-11 2009-10

(425) (687)|Life Insurance 12 (108)
88 47 |Other Financial Services * 43 17
431 475 |Telecom (Nuvo's share) @ 87 122
42 (64)(IT-ITeS 21 7
(81) (229)|Fashion & Lifestyle 4 (45)
628 465 |Manufacturing 141 96
227 25 Carbon Black 51 25
136 210 Agri-business 25 11
120 90 Rayon 23 39
98 108 Insulators 26 17
47 33 Textiles 17 5
(12) (2)|Others (4) (0)
684 9 |Segmental EBIT 307 89

and

at

25.

* Other Financial Services include Asset Management (consolidated at 50%), NBFC, Broking, Private Equity, Wealth Management & General Insurance Advisory
@ ldea is consolidated at 31.78% till 12" A u g 6 0 B.02%till 1s*Mar 6 1 0

38% thereafter.

Consolidated EBIT - Segmental

23




(° Crore)
Full Year Profit & Loss Account Quarter 1
2009-10 2008-09 2010-11 2009-10
USD Million ~ * Crore

3,449 15,521 14,331 | Net income from operations 3,852 3,252
375 1,686 867 | EBITDA 556 336
147 662 721 | Interest Expenses 135 190
228 1,024 146 | EBDT 420 146
193 866 696 | Depreciation 221 203
35 158 (549)| Earnings before Tax 199 (57)
25 114 81 | Provision for Taxation (Net) 44 6
(25) (1112) (195)| Minority Interest 6 (28)
34 155 (436)| Net Profit after minority interest 149 (35)

Note : 1 USD =~ 45, 10 Million = 1 Crore

Consolidated Profit & Loss Account

24




Balance Sheet

Standalone Consolidated
\_Jgne 20:!_0 March 2010 Balance Sheet June 2010 March 2010
USD Million Crore * Crore USD Million > Crore > Crore

1,050 4,726 4,662 | Net Worth 1,252 5,634 5,475

- - - Minority Interest 43 192 186

835 3,757 3,636 | Total Debt 1,715 7,718 6,707

40 180 178 | Deferred Tax Liabilities (Net) 54 244 241

1,925 8,663 8,476 | Capital Employed 3,064 13,787 12,608

Policyholders' funds

- - - (Incl. funds for future appropriation) 3,657 16,455 15,652

1,925 8,663 8,476 | Total Liabilities 6,721 30,243 28,260

408 1,836 1,815 | Net Block (Incl. Goodwill) 2,533 11,400 9,881

205 922 1,045 | Net Working Capital 66 297 568

1,179 5,307 5,436 | Long Term Investments 49 219 219

- - - Life Insurance Investments 3,742 16,841 16,130

133 508 180 | Cash Surplus & Current Investments 330 1,486 1,462

UsSD 10 459 453 | Book Value () usD 12 547 531

3.9 3.9 4.1 | Net Debt / EBITDA (X) 2.8 2.8 3.1

0.67 0.67 0.74 | Net Debt / Equity (X) 1.10 1.10 1.00
1,735 7,808 9,336 | Market Capitalisation

Note 1 : Capex plan for FY2010-11is = 300 Cr. including = 150 Cr. towards maintenance capex

Note 2 : Life Insurance business will require funding of = 200 Cr. in FY2010-11 to fund its growth plans
Note 3:1 USD =" 45, 10 Million = 1 Crore

25




Annexure | : Business -Wise Detalled Overview




Financial Services Sector in India

Faster growing economy

Deployment of household financial savings

»Cont i
economies

nued to remain among

» GDP grew by 609 %% ilmy FAX¥.0400 i

Large population & young demographics
®» Burgeoning Middle Class Segment

®» High rate of savings

Lower penetration

» 57% of savings lying in bank deposits

Over 50% of total revenue pool of Indian financial

the worl ddés fastest growing
$ 46 bn $84 bn $145 bn $ 166 bn
250% 20% Others / Cash
n 0
44% 45% _
. 20% Life Insurance
16% Shares and
11% 14% 9% Debentures
57% Deposits
42% 39% 48%
O
FY'98-99 FY'03-04 FY'06-07 FY'08-09
Source: RBI  Note:1USD =" 45 Huge potential

market siz

Lower penetration of financial services

services sector flows from non-banking space
c
®» Aditya Birla Financial Services is a large non-bank player g 45 15
occupying significant position across verticals S Q o
£ \. A
(O]
N _ Bank Mutual ~ Dmat
0p) Population Account Fund Account
Holders Holders Holders
The I ndian Financial Services sector has yle s




Indian Life Insurance Industry

Relatively lower insurance density offers ample opportunity for Indiat Industry moving towards balanced mix of linked & non-linked
~ 700 -
@)
0 600 -
2
f_g 500 7 Non
g 400 7 Linked
© 300 -
()
2 200 -
g 100 -
5 o - Linked
Q -100 -
0 2 4 6 8 10 12 14 16
Premium / GDP (%) FY05 FY06 FYO7 FYO08 FYO09 FY10
1Bubble indicates size of life insurance premiums
Private life insurers expanding market size through mass education Private Life Insurers market Share in terms of WNRP
WNRP2 (* billion) (Apr-Jund10) cicl
Others ;
Prudential
819 22.69 3.6%
659 639 LIC Max New YQrk
— ax New [
533 57%| 7.1%
56%| 52% 0
256 70% 5% i
840,/9,‘— """"""""" Private Bajaj Alli
104% I 0
e— Players 7.8%
108 T30% 44% 48% e Y SBI Life 9.8%
— 2 Birla Sun Life 9.1%
FY06 FY07 FY08 FY09 FY10 8.1%

Top 7 out of 22 private players contr
Birla Sun Life ranks 5" with 8.1% market share among private life insurers | 28

2Weighted New Received Premium = 100% of regular first year premium + 10% of single premium
Source: Swiss Re, IRDA




Birla Sun Life Insurance

@ Distribution reach strengthened across channels @ Pioneered ULIPs and Bancassurance in India
®» Tie ups with 5 banks & over 600 corporate agents & brokers @ Leading player in product innovation
®» Balanced channel sales mix (Individual life) - Direct Selling @ Focus on superior and consistent fund performance

Agents (68%), Banca (15%), Corporate Agent & Brokers (17%) ® All the funds consistently outperforming benchmarks

== Branches (Nos.) Q@Achieved 6zero%d claim out

—A—Direct Selling Agents (‘000 166 . .
g Agents ('000) \ 170 145 »A |ive example of 6Cust
11V/ iy
51/’ @ Salient Parentage Brand
18— = | 7] | Distribution|| CUStomer |
N S AN, e
Life Financial

rand

Mar'06 Mar'07 Mar'08 Mar'09 Mar'10 Jun'10 / ADITYA BIRLA GROUP

Key
Enablers!

@ Strong focus on persistency & expense management

Profitability
& Value
Creation

@ Strengthening management team
and putting in place robust IT
platform to support growth

Scalable
Operating
Model

@ 13t month persistency by annualised premium
at 85% in 2009-10

40% - —— Opex / Total Premium (%)

— A - Commission / Total Premium (%)

®» Flexible organisation structure
20% A \M

A - = A-—— ) Q@6Best Emgad oyer 6
' R R Y T A -~
A A @ Brand recall at 93%

®» QOutsourcing and decentralisation

0% -

FYO4 FYO5 FYO6 FYO7 FY08 FY09  FY10
@ One of the best opex ratios among non-bank backed insurers
®» Rise in opex in FY09 due to distribution build up in past 2 years 29




Birla Sun Life Insurance

Gaining market share among private players!

E=aBSLI's New business Premium (* Crore)
—3=—Market share among Private Players in terms of WNRP (%)

8.2% 9.0% 8.4%

NB‘V 6.§V‘>\‘>
3% T

/ 44%)/," 2,821 5% 2,960

123%, | 1,965

30%

678 883

FYO06 FYO7 FY08 FY09 FY10

INew product suite took time to gain acceptance after being completely revamped
in Jand1l0 impacting Q4FY10 sales

Strong support from promoters : Infused ~ 2450 Cr. in BSLI

Expanding retail base with policy growth

New policies issued (|60
1,771
28% -
101%,1*”/ 1,383
61%
60% " | 688
266 | 427
FY06 FY07 FY08 FY09 FY10

Achieved 2™ best new policy growth rate among top 7 private insurers in FY10

since inception til!/l Mar 610 o f
( Crore)
=& -Capital Infusion —%—Net Loss 603 725
- = _ 450
211 - - ~9
v ‘E—_-‘? ‘; -\.Y b T T T T
-8 3 60 78 61 61 _120\ >

-702

FYOl FYO02 FYO3 FY04 FYO5 FY0O6 FYO7 FY0O8 FY09 FY10

An eye on profitable growth leading to reduction in net loss & capital infusion

BSLI 6s wxlear Management grew multifold in 4 years
md growtfh and _SOtvency
( Crore)

16,130

]— Debt

2,555 ’

[ ol S0%¢— Equity
— 40% 20
Mar'06 Mar'07 Mar'08 Mar'09 Mar'10

30




Birla Sun Life Insurance

Full Year Quarter 1

2009-10 | 2008-09 - Crore 2010-11 | 2009-10
New Business Premium

2,288 2,480 | Individual Business 398 380
672 341 | Group Business 75 61
2,960 2,821 [New Business Premium (Gross) 473 441
2,546 1,751 [Renewal Premium (Gross) 669 527
5,506 4,572 |Premium Income (Gross) 1,143 967
(213) (158)|Less : Reinsurance ceded & Service tax (52) (38)
5,293 4,414 (Premium Income (Net) 1,091 929
16 15 |Other Operating Income 4 4
5,309 4,429 | Revenue 1,095 934
(435) (702)| Net Profit / (Loss) 9 (111)
2,450 2,000 |Capital 2,450 2,050
16,130 9,168 |Assets under management 16,841 11,670
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Created Value of New Business

FY 2009-10 * Crore
Embedded Value 3,816
Insurance Business Value 3,430
Adjusted Net Worth 386
. Implied VNB margins of
Value of New Business 506 ’ 22 506* in EY10
(20.3%* in FY09)

*VNB as a % of first year regular premium and 10% of single premium as reported to IRDA

Note : Pl. refer to the basis of preparation and assumptions in annexure at slide no. 50
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Reconciliation of Embedded Value

[ As on 315t March 2010, Embedded Value at * 3,816 Cr. grew y-o0-y by 25%

(~ Crore)

+450 -317

+ 506 ‘ l Acquisition _M — [ | - 86 3,816
; aintenance Chanage in Risk
ICfapl'tal CostOverun  CostOverrun Disco%nt Rate Other
+ 311 nrusion , _ Variances
(Including change in

3.060 : Value of New future cost overruns)
’ Business

Expected Inforce
Contribution

2,684 Insurance Businesgalue Insurance Businesgalue
as on 31st March 2009 ason 31st March 2010

Adjusted Net Worth Adjusted Net Worth
376 as on 31st March 2009 as on 31st March 2010 386
Embedded Value Embedded Value
as on 31st March 2009 as on 31st March 2010
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Indian Mutual Fund Industry

Relatively lower MF density offers ample opportunity for India

Share of Mutual Fund in Household Savings in India is on arise

7.7%
97 AUM as % of GDP
4.8%
47 3.8%
34 34
14 1.2%
1 I 0.4%
I I | | | | : . | . . . . .
us Brazil UK South  India Mar04  Mar05  Mar06  Mar07  Mar08
Korea
Industry AUM (average) more than doubled in past 3 years Market Share in terms of average AUM
( billion) (ason30hJund10)
Reliance
7475 15.0%
HDFC
5300 12.8%
4932 Others
3550 42.4%
ICICI
10.9%
I T T T I UTI
Mar'07 Mar'08 Mar'09 Mar'10 Birla Sun Life 9.5%
9.3%
Top 5 out of 40 AMCs contribute

Source: RBI, AMFI

Birla Sun Life Asset Management Co. ranks 5" with 9.3% share
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Birla Sun Life Asset Management

@ Distribution reach strengthened across channels

Total Avg. AUM (Incl. offshore & PMS)

(_Crore)
E=3Branches (Nos.) 32 65.911
—A— Financial Advisors ('000) 29 A 65,130 :
1V/ Equity
= 115 109 38,411 6,159
| 32 ] .. . Debt &
Distribution 23,779 10,030 Liquid
Mar'07 Mar'08 Mar'09 Mar'10 51,293
7,070 42,489
Key 28,381
16,709
Enablers
@Created history by wi\ Investment™gut uvarlo7 F uMards Mar'09 Mar'10 Jun'10
House of the Yearo awaRerformance fngg Ty i®Mat 65, 911 Cr. in Junol

Crisil, for the second year in arow » Equity avg. AUM (incl. offshore) grew y-o-y by 42% to

»fiBest WealitBhe sGr eMauttoural Fu H 0 U s £3 904 Cr. while industry grew by 20% in Q1FY11
' Outlook Money, 2009 m Off shore equity AUMat~ 2, 391 Cr. in J
®iAsset Management200®The Aset, Hkh ¢ oo
Full Year . Quarter 1
@ Superior investment performance : Crore
APEHOT Y P 2009-10 | 2008-09 2010-11 | 2009-10

®» Recorded maximum number of funds in 4 & 5 star
categories across the industry throughout the year 293 178 |Revenue (Fee Income) 100 49

» Ranked among top 3 equity mobilisers in FY10 garnering
domestic equity net sales of over © 2,000 Cr. compared to
i ndust 1350€r. -~ 48 8 |Net Profit 32 5|35

73 16 |Earnings before tax 49 8




NBFC : Aditya Birla Finance (erstwhile Birla Global Finance)

@ Lines of business : (a) Loan against securities, (b) IPO financing and (c) Corporate bills discounting (d) general
i nsurance advisory through oO6Birla Insurance Advisory ar

@ Highest rating of A1+ assigned by ICRA for short term debt in the NBFC business

@ Loan against securities portfolio more than doubled y-o-y Full Year * Crore Quarter 1
i n Juno6 1 M25tCa : Grew g-b-q by 35% 2009-10 | 2008-09 2010-11 | 2009-10
®» Corporate Finance Portfolio grew by 73%y-0-y i n Jund610 Aditya Birla Finance Ltd.
to over © 150 Cr. : Almost doubled g-o-q 73 120 |Revenue 25 18
@ IPO financing grew significantly to * 1,500 Cr. in FY10 46 44 |Eamings before tax 11 11
30 30 [Net Profit 7 7

@ Extended offerings to LC discounting, ESOP funding,

i _ ) Birla Insurance Advisory & Broking Services Ltd.
retail LAS and margin funding

21 16 | Revenue 10 8

@ Key Enablers 5 7 | Earnings before tax 5 5

» Expanding presence across range of asset products 4 5 | Net Profit 3 3
»Leveraging Aditya Birla Group0s ecosystemn o0 SME—fum«

Aditya Birla Private Equity

@ Maiden fund Aditya Birla Private Equity T Fund | closed at a size of = 881 Cr.
@ Aditya Birla Nuvo will contribute twenty percent of the fund corpus over a period of three years

@ Fund proposes to target substantial minority stakes, while investing primarily in unlisted, mid-cap, high-growth, India-

centric companies and is sector-agnostic. 36




BI‘Oking : Ad'tya. B|rla Money (erstwhile Apollo Sindhoori Capital Investments)

@ Lines of business : (a) Trading facility in equity and derivative segments, (b) trading facility in commodity segment
through a subsidiary, (c) depository participant services at major locations, (d) online bidding for IPOs and (e) distribution
of mutual funds

Full Year . Quarter 1
@ Nation-wide distribution network of ~250 own & ~640 franchisee Crore
_ N 2009-10 | 2008-09 2010-11 | 2009-10
branches serving 2.2 lacs customers across more than 150 cities
. 112 83 | Revenue 28 27
@ Augmented research capabilities
_ _ _ 21 2 | Earnings before tax 5 5
@ Key Enablers : Scaling up commodity broking segment and
growing customer acquisition engines 13 1 | Net Profit 8 3

Wealth Management : Aditya Birla Money Mart (erstwhile Birla Sun Life Distribution)

@ Lines of business : (a) Wealth management advisory services to HNIs, (b) sub-broker model to distribute mutual funds,
(c) investment advisory services to Corporate and (d) direct sales force based life insurance selling through subsidiary

@ 2" Jargest corporate distributor in terms of assets under advisory at ~ 165 billion as on 30" J u n & Gr@éw y-o-y by 41%

@ Nationwide presence with 37 branches and over 7,000 Full Year Quarter 1
channel partners serving over 2.5 lacs customers Crore
2009-10 | 2008-09 2010-11 | 2009-10
@ Revenue share from broking and alternate assets rising
59 24 | Revenue 17 7
@ New products : Real Estate Advisory Services, WRAP etc. ,
(12) (11)| Eamings before tax (3) (6)
@ Key Enablers : Diversifying product portfolio by increasing _
_ (12) (11)| Net Profit/ (Loss) (3) (6)
share of alternate assets and market-customer segmentation 37




Indian Telecom Industry

ldea Ce llular

India is the fastest growing cellular market in the world

98.8 —I
I 1 1
Mar'06 Mar'07 Mar'08 Mar'09 Mar'10 Jun'10

Tele-density in India, the 2" largest wireless market in the world, at ~ 56.8% is
far lower than over 80% in US and few other developed countries (Source : TRAI)

Idea ranks 3 in terms of revenue market share at 12.61

12.6%
11.7%
10.0%
Q4FYO08 Q4FYO09 Q4FY10
Top 5 out of 13 cellular operators c
Tner. Spice & based on gross revenue for

Note :1 billion = 100 Crore

on

UA

Now a pan India player with operations in all 22 service areas

=aRevenue ?( billion) =@=Subscribers (million)

66.7 689
)
M
24.0 -
7.4 124
101
0] [ ]
FY06 FYO7 FY08 FY09 FY10 Q1FY11
2Spi ce results consolidated at 41.09% as JV
merger since 1stMar 6 1 0 . I ndus consolidated at 16% a
Cell Sites: Capacity grew multifold in four years
Added 14 service areas in past four years
66,187
49,860 66,725
10,114 24,793
o 014 2o 1 ]
[ T T T T T I
Mar'06 Mar'07 Mar08 Mar'09 Mar'l0 Jun'l0
Robust growth in MOUs (billion minutes)
243
. v o 165 .
tribute ~864éoo Séndu y ( Wi rgsl ess rev
21
S & M@'?F—e—,—:le—m-lzl—e—n - arte
FYO6 FYO7 FYO8 FY09 FY10 QIFY1l 38




ldea Cellular

(Telecom)

@ Ranks 2" with ~20.6%!? revenue market share in 9 service areas
where it holds 900 MHz spectrum?

Robust growth in EBITDA (C billion)3

EBITDA grew by 19% y-0-y in FY10

®» Industry derives ~48% of its gross revenue from these 9 out of 30.5
total 22 service areas 150 238
_ _ 11.0 9.1
@ Strong balance sheet to support future funding requirements —I _I
®» Net Debt to Equity stands at less than 1 & Net Debt to EBITDA at 3 | ‘ ‘
FYO6 FY07 FY08 FY09 FY10 Q1FYil
@ Cash profit grew by 32% from *~ 23.4 billionto*30. 9 bi l lion in FY®610
®» Net profit grew to ~ 9.5 bn even after absorbing competitive pressure Robust growth in Net Profit (* billion)3
on realised rate per minute and launch of remaining seven circles. Net profit grew in FY10 by 8% y-o0-y amidst hyper competition
@ Ideawon 3G spectrum in 11 service areas which contribute to ~80% of 104 gg 95
I ts existing revenue and ~50% of indztisé'(?y I nzdoia
®» |dea ranks 15t or 2" in 7 out of these 11 services areas I_I _I '
@ Indus Towers, a 16:42:42 JV between Idea, Bharti & Vodafone will FY06  FYO7 FY08 FY09 FY10 QLFYL
benefit Idea through capex rationalisation and speed to market
besides embedded value of shareholding Strong Balance Sheet (Figures in ~ billion)
|l ndus i s worldbés | argest with over 1 [ ac t
. . o . Total Debt
@ Strategy Going Forward : Leveraging competitive strength in 900 MHz
service areas and optimisation in 1800 MHz service areas to drive cost
efficiencies besides fully utilising 3G opportunity
et Worth
IBased on gross revenue for UAS & Mobile licenses only fg S S el eased

2900 MHz spectrum band provides capex/opex advantage over 1800 MHz

3Spice results consolidated at 41.09% as JV since 160 Oc t 6 0 8 and as

100% subsMdi atg.

Mar'06 Mar'07 Mar08 Mar'09 Mar'l0 Jun'l0
pbstdumecgesokidated at 16% ass%




Aditya Birla Minacs

(IT -ITeS)

@ Nurtured Transworks, BPO acquired in 2003, to grow multifold in 2 years. Acquired Minacs in August 2006, a leading
Canadian BPO company with annual turnover of USD 250 million & re-branded as Aditya Birla Minacs.

@ Acquired Compass & BCR in 2010 to augment customer lifecycle portfolio

®» Compass has ranked among top 15 upcoming F&A players (Source : Gartner)

Revenue i IT-ITeS (C Cr.)

» BCR, a leading debt collection co., has domain expertise of over 25 years 1,677 L7717 1530
@ Delivering solutions to over 80 clients through 30 centers in US, 1,109 ) Am;ic:;h(NA)
Canada, Europe, India & Philippines 249 390 As
Sla
®» Operating through 10,539 seats and 15,492 employees —a L.l | —-:Pacific (APAC)
FYO06 FYO7 FYO08 FYO09 FY10 QI1FY1l1

@ Building strong order book with a focus on bottom-line
®» Bagged deals worth ~ USD 600 million (Total Contract Value) in FY10
= Built additional order book (TCV) of USD 134 million in Q1FY11

Revenue Mix 1 ITeS (FY10)

Mfg.

539 TIM
®» Built sales pipeline of ~ USD 1 billion (TCV) during FY10 $1%
®» Posted EBITDA at © 105 Cr. i a swing of © 100 Cr. over last year i supported
by site consolidation and cost optimisation measures Others BFSI
®» Balance sheet strengthened by infusion of © 250 Cr. through zero coupon CCDs i 1%
Full Year IT-ITes ( Crore) Quarter 1
@ Key Enablers 2009-10 | 2008-09 2010-11 2009-10
® Continue to grow high margin non-voice / KPO segment 105 4 |EBITDA 36 22
» Leveraging Aditya Birla Group Ecosystem 42 (64) EBIT 21 7
(13) (128) |Net Profit / (Loss) 10 (8

Note : TIME i Telecom, Technology, Infrastructure, Media & Entertainment; BFSI i Banks, Financial Services & Insurance
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Madura Garments (Fashion & Lifestyle)

Revenue (C Cr.)

@ Successful migration from shirt to lifestyle proposition

1,251
®» Apparel Brands : Louis Philippe, Van Heusen, Allen Solly & Peter England 1,026 1,116 :7%22222
®» Store Brands : The Collective & PEOPLE 830 [ =
621 — /)’\ o% 7< Branded
T g . . : — | ——2140) '\~ —TV Garments
®» Strategic distributorship tie-up with leading brand Esprit | GAGR&/ 348
@ Apparel retail space more than doubled in past three year to ~ | | | l
) FYO06 FYo7 FY08 FY09 FY10 QIl1FY1l1
425 exclusive brand outlets (EBOs) across 8.5 lacs sq. ft.
®» Retail channel contributes ~45% of branded garments revenue Retail Penetration
= EBOs (Nos.) —A— Retail Space ('000 Sq. Ft.)
773 817 85
@ Expanded retail channel led to 37% y-o-y growth during Q1FY11 309 527/:‘7 — 2\
» Retail Channel achieved 30% like to like stores sales growth rl—g‘\ﬁSZ 347 396 ﬁ
®» Bottom-line improved considerably and achieved savings in Mar'o7 Mar'os Mar'o9 Mar'10 Jun'10
working capital driven by cost rationalisation efforts
Full Year Quarter 1
" Crore
@ Key Enablers : 2009-10 | 2008-09 2010-11 | 2009-10
®» Focus on profitable expansion to drive sustainable growth | 1251 | 1,116 | Revenue 348 255
® Improving retail productivity and controlling overheads 4) (158)| EBITDA 19 (25)
(81)|  (229)| EBIT 4 (45)
549 679 | Capital Employed 530 673 11




Hi -Tech Carbon

@ Aditya Birla Group is 4" largest globally (Capacity : 900K MTPA) Usage of Carbon Black
®» Operating in 4 countries : Thailand, Egypt, India & China Rubber Belts &
»Achieving synergies through marketinHI%i?éir
central procurement of feed stock (CBFS) 2%5/‘2 ‘ Iiﬂgtg:g
10%

@ ABNL is 2"d Jargest domestic producer with about 38% market share
] ) ) Carbon black constitutes ~28% of tyre by weight
®» Lowest cost producer in India and has coastal location at one plant Replacement segment contributes 60-70% of overall tyre demand

®» Value contribution by energy sales

@ Greenfieldexpansi on by ~85K MTPA at Patalganga compl eted in
®» Power plants capacity expanded from ~40 MW in past one year to ~75 MW
®» Further planning to expand capacity by 85K MTPA at Patalganga in second phase and by 85K MTPA in southern India

@ Sharp volatility in crude oil prices and slowdown in tyre demand impacted profitability across industry in F Y 6 O ¢
Turnaround in FY10 driven by lower CBFS cost and higher volumes.

== Revenue (" Cr.)  —A—Sales ('000 MT) = EBITDA (' Cr.) —A—OPM(%) == Capital Employed (' Cr.) = —A—ROACE (%)

- M _ 22% 2 23 277 1,036
0 19% A ,
176] [181] —— 1 . 18%  18% 18% /x\\ i
753
8

16% A
739 864 ol N% 253 187 66 N
564 132 153 409 /
354 92 20 58 3%
L1 — N

FY06 FYO7 FYy08 FY09 FY10 QlFYll FYO6 FYO7 FYO8 FY09 FY10 QlFY1l FY06 FYO7 FY08 FY09 FY10 Q1FYAd




Indo Gulf Fertilisers  (agri -business)

@ Acute deficit of ureain India 1T Approx. 20-25% of the demand is imported

== Revenue (" Cr.) == Sales (‘000 MT)

@ Indo Gulf Fertilisers has 10-20% market share in the target markets

of Uttar Pradesh, Bihar, Jharkhand and West Bengal 1073 |11(16|

~ : . L A%250
@Strong brand A Birla Shaktimano i s prefer:e hi#2ce of
785 787
®» Also offering value adding variety i Neem coated i Kr i s h i D e V4 53
A
@ A complete agri-solutions provider i Urea, Seeds, Pesticides | 226 B
FY06 FYO7 FY08 FY09 FY10 QlFY11

@ Posted significant growth in FYQ09 led by increased volumes,
higher subsidy arrears and IPP gain for higher capacity utilisation

@ Profitability in FY10 lower to the extent of higher subsidy arrears and IPP gain booked last year

E==IEBITDA (' Cr.) —\— OPM(%) == Capital Employed (" Cr.) =M= ROACE (%)
20% 38%

\170/ 18% \w/ 35%
6 29% /o

‘\13 % 2‘28\&){{) % / )
- 13% /\

18%
155
130 130 Ny

102 w01 531 587
- 303 300 H
.

FY06 FYO07 FY08 FY09 FY10 Q1 FY11 FY06 FYO07 FY08 FY09 FY10 QlFY11 43




Indian Rayon : VFY and Chlor -alkali

@ 2nd]argest producer with 39% share & largest exporter of VFY in India

== Revenue (" Cr.) —— VFY Sales Volume (MT)
@ Integrated facilities
®» Capacity : VFY - 16,400 TPA; Caustic soda i 250 TPD
. . 537
®» Cost effective 34.5 MW captive power plant 386 441 476 238

@ VFY has a niche market globally

A
20 |

®» Premium is driven by quality and value added yarns
FYO06 FYOQ7 FYO08 FY09 FY10 Q1 FY11

®» Largest Indian VFY exporter for consecutive fifth year with 47% share in VFY exports from Indiain F Y6 1 0

@ Key Enabler : Increasing share of value added yarn. Caustic soda expansion by 125 TPD

=3 EBITDA (" Cr.) —— OPM(%) == Capital Employed (" Cr.) —A— ROACE (%)
28%
451
27% 26% 29% 2504
g b 437 A
2:1%, L 2% PN R 454 /30 22%
| A
408 _—1 " > o 406
120 124 123 159 21%| 209 20%
- E - B
FYO6  FYO7  FYO8  FY09  FY10 QILFYil FYO6  FYO7  FYO8  FY09  FY10 QILFYil
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Aditya Birla Insulators

@ Used in power generation, Transmission & distribution (T&D) and by Original Equipment Manufactures (OEMSs)

@ Indian insulators market size is expected to grow multifold led by =Revenue ('Cr) —A—Sales Volumes (MT)
75GW power generation capacity addition planned in XlI-Five Year Plan 32304 32561
K
. . . . 26068] —o0e] 399 425 428
@ Aditya Birla Insulators is largest domestic producer & 4t largest globally A L2220
- 247
®» Capacity i 48,760 TPA at two plants 241 9850
A
@ Power Grid corporation of India and State Electricity Boards (SEBs), m
ABB, Areva, Siemens etc. are amongst major customers FYO6  FYO7 FY08 FY09  FY10 OLFYll
@ Key Enabler : Increasing share of high rating insulators and yield enhancement to improve margins
34%
2% .. B 64 294 oy
22% A 7D 27%
18% %36 123 ; . 185 186 '/\\g
— 116 | 240 —
/ 43% o
-31 17% °
FYO06 FYO7 FYO08 FYO09 FY10 Q1FY11 FY06 FYO7 FYO08 FYQ9 FY10 Q1FY11

45




Jaya Shree Textiles

@ Domestic market leader in Linen segment
Revenue (" Cr.)

»mBranding & promoting |inen fabric under ALinen Clubbo

. : . : 625 600 573 577
®» Spinning & weaving capacities 15,084 spindles & 106 looms 528

@ One of the largest player in Wool segment in India

178
» Worsted yarn capacity at 25,548 spindles l
®» \Wool combing capacity at 7 card machines FV06 Evo7 FV08 FV09 FY10  QLFYil

@ KeyEnabler:Focusing on high margin retail segment under fAL]|

=3EBITDA (" Cr) == OPM(%) Capital Employed (" Cr.) —ROACE (%)
13% 359 28%
11% 11% 11% 12% 311 345
\9%)/ 281
69 2
57 67 68 c4 196
19% 19%
22 15% 15%
9%
FY06 FYO07 FY08 FY09 FY10 Q1 FY11 FY06 FYO7 FY08 FY09 FY10 Q1 FY11
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